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Digital transformation is the profound and accelerating transformation of
business activities, process, competencies and models to fully leverage the
changes and opportunities of digital technologies and their impact across

society in a strategic and periodized way
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Digital transformation is the process by which companies embed
technologies across their businesses to drive fundamental change. The
benefits? Increased efficiency, greater business agility and, ultimately,

the unlocking of new value for employees, customers and shareholders.

Accenture

Tl b3 ol el 53 (sl Y gt slag)  glalay (5 g (5 8 Sy b 8 Jlians Jgad
OV dalg 9 (il e (QUS S (g o sl () GBIA Llgd g Sl Sala 2l S Gl @)

Sl

S A Jaaa (ke
m https://www.linkedin.com/in/mohammad-zaree/


mailto:zarei@ribodgroup.com

zarei@ribodgroup.com Sl i dasa (e
s://www.linkedin.com/in/mohammad-zaree/

m http

L
RISOD

4 Jluzmd plojlw
625 S5 JLs
W] [P SWITL Y

syl Jlazs s obojlw

shle Jazs s
‘5& S

S5 il
Cow! alizeo

O

30 Jbezwo Jeo
9 olojlw o g0

i &

9 o IS Ky Jlazw s Jexd

ol gy oyt (S0 oloslw g

3y90 30 Jlazxss Joxi

S| o ylo jluw S,

S, g s 4 g
U bewl g o

Olgi 990
(Ambidextrous)

Shyle Jbuz s o]
S5 !
O)g0 3O (w9

SW 59T

w‘}g)



mailto:zarei@ribodgroup.com

Gl (Ambidextrous) O)\g Aggm 99 Jlsass Gla b

What is a Digital Business vl ‘33] e JIS e < s g G‘J“ OL‘ a2 dl"“’..a QLAJLM
Digitize Marketing it
igita P mmm == e e e e e e m -,
B i 1 . 1 . .
Revenue . SR Explore Portfolio ! Exploit Portfolio
Channels : - : |
1 ! :
Digital ! .
External Transformation 1 ' \
Focus : : :
E (][] BUL BU2 E i R
Digitalize : ! :
Operations : i e : :
1 1
| L
Digitize Processes : — — — : :
L e = b e e e e e e e e ———————_—_—————————
Internal Focus Profit Margin

Copyright © 2013 Accenture All rights reserved.

zarei@ribodgroup.com 1) i desa (ajta
m https://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

(Digital Mindset) Jtuswo ¢ ,58 Ll

bl 5 Gosly
3,ls SOl wl Cuesn
(Selzr)odigd )| S

oyl e b« hlise
D S ol

Sleis 9 Gmgyw )]

039y o P




Deloitte @S & Jlisags Jgad Jaa

o S

(S im0 (S 5linel 698 ©lidac iy g lojlus

Customer Strategy Technology Operation Organisation & Culture

635 oy ol yaud Capado Simyd
Applications Agile Change Management Culture

SheS> 9 (6 0)
Leadership & Governance
ilejs >
3lagiwl Cayyds g

Organizational Design & Talent
Management

I5 s9rs (5w riailgs

Workforce Enablement

.

=RIBOD Email: info@ribodgroup.com | Web: www.ribodgroup.com | LinkedIn: ribodgroup

Digital Development Group



Clumnz lojlw ol p Jluz s Jezi gLl 4

9 S0yl y (35 s WP (S o A X5 O gordd
‘ . . LIS EAS
03ld (o g oo JFlles

9 )W A yimy s Fwly o SO

. i a3l 5 Lo

o (5391 g3

AL B, oyl ol 53 Lyl 38! Ly jo el g

zarei@ribodgroup.com Sl s teaa Gujda
m https://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

ARSI 8L
) y
snrar tadese 1
O 1 e
ol i W +
piod

SOl Gl (leF (0 digSs Lk, — |
a1y I lojlw Jlzm s

zarei@ribodgroup.com (£ sl Jaaa Gt 10 g sBAIS Jlbags Jgad 4 gal olE S



JUazw s Jazi gl g 8yl (Solol (M b3

1o |y Cail oy WL (S B g o ylod Cadil S ¢ jlctol L Sl B 3l w5 O lgu 51 SO o 4

01 | Cowl o0l (5 3lw 00Ly g B3yl (2wl LussT 8 (40,5 ;5845 &) bgspo Gbb w8 LT @ @ @ @ @ @

fusS o0 coliwl Al, Big Data, 10T Juud 51 (5598955 ad sla (5593 31 Lo &5 0 LT 0)(1)(2)(3)(a)(5s

0s | 608 o ol sy gl 9L e 5 Lo 28,21 0101001010
Sl 0093 @990 B (539LS g3lw ooly 5o Lol &8 i T 0)(1)(2)(3)(4)(5

05 | (Agile, Lean, etc) s o5 b cullzd plxil gly wis b,y IKal, JLis 4 Lo &S 5 b @@@@@@
! Jluzs s ol a0l Joso Lo &8y 40 oyl o S LT 0)(1)(2)(3)(4)(5

07 | i i s e i st 5 o i IO st ettt petd  (0)(1)(2) (3)(3)(3)

zarei@ribodgroup.com 1) s desa ujta
m https://www.linkedin.com/in/mohammad-zaree/ 74



mailto:zarei@ribodgroup.com

3L ;

9555 Sxd e

]

ol (95 350 g gt (0 320 3O QLo i (5 b I i (5 41WSSL Caivo

b iy 91380 5

by 5 ©lbls))

oy srsidess

ab}
S92

JB g Jo> ot g ol ‘

w5 asl

® o.
IFLCSL

) pole '

" il 9995
o @
&5 . ‘

beasd ‘ sixioo <Y1 il

O i

S caw! anl

]

S S5 o

zarei@ribodgroup.com 1) s desa ata

m https://www.linkedin.com/in/mohammad-zaree/

3L;



mailto:zarei@ribodgroup.com

JUd pas molyb 30 (5,1l Caio OY i ol
Cawwl 4i8)S (6 yidin Hlid 3332 (5> (6590955 490b 9 (5993
Ngdd (70 <l dioye 3)lg )15 9 caansS (125 S J3o b 3332 oS5k jg)

A3 (50 )l 395 i yidis 43 1) il 9195 9 3132 WlodS jg) o Syl 50 2

zarei@ribodgroup.com £J0J A daaa (ujda
https://www.linkedin.com/in/mohammad-zaree/

Cawl 834 5505 g3lio ¢y jp0

331835 39,9 yiuias By 9 (5big2 L plg5 3332 @3hL SO 4 (o Wluwwgo 9 > SSb (SIS 9k
10

AL

&)


mailto:zarei@ribodgroup.com

332 bl ¢l )3 b, 9 18y gl o SOy

$3ais St Wb 1 (o 1 ! 4>

AS 13y Glkil yiny o 393 hauso b g 63 55 Sylo 1l b il

f

Aislas 12l &3y 9 (lwlich 1) cuwlio HS 9 CawS 3332 (& Jao 9 OVguazwo Jilgis 3k Lol
JJ

3945 0313 g3l a3 @y Gl 9 6391 Caandy (g yidine dialgS 9 5 1 (i 5)5 Jals 9 0313 j1 (25 662 b 2L
J'J

A5 2l bl Joloe L (933 1y Wil 5 s A2y 31T 3buylS 395 by 33l

QS Gazvwe ) 5b (/13550 9 63,5 )9 (6 yiuinr aaiiyiS)ly ailg, g 031 auwgi ) 395,15 9 S EisnawgST ab
zarei@ribodgroup.com eI S daaa ala
g m https://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

ol pady cildand) 9 Y gale cdlla ) (o) 18 Jliaay AL

2010 Juw y5 ,¥g5lo (g 551yl G ...

'\?@q @?‘i

AOO0  AO A B C D E

{} 20% ldac digjo HslS

1990).3 v.S)S.a“M wld 9 lo)n.’ib S Pyl 51

d L 30% s olguels

f3) htep

by ) 4oV 38 15 w9y 9 HY95l 5 bl

1Sl dlp

Solewd s p 651zl Hs Ylg Lgﬂ-'b’JszS\ J

Selas s T sl S aal glac b o 55 o5
34 52 S 51l b slas b

Lo OS50 5 eSS b b (g, 5 Jobws 53 miw S ®

3L 6,13l Gas sl s

(TTM))UQ 439y Oy Lals e

zarei@ribodgroup.com 1) i desa (ajta
s://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

BIAN

BIAN g oligS (of dovio

Banking Industry Architecture Network

zarei@ribodgroup.com 1) i desa (ajta
m https://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

BIAN 48 g0 (9 y%0

‘,177.!
Jawo g 30 ! (glaS
S 8 o (54191 p 9 S oS i SSL f JSiio
oo § b ol Kiald ‘5' o)slfw
Yool :WU JLA

zarei@ribodgroup.com 1) i desa (ajta
m https://www.linkedin.com/in/mohammad-zaree/



mailto:zarei@ribodgroup.com

BIAN (3 y%

Gartner

Hype Cycle for Digital Banking Transformation, 2015 BIAN is developing consensus-driven bank senvice definBons 10 increase the agity and reduce the cost
of SOA Duning the past year, BIAN has made significant progress in bulding out its senvices landscage,
benefit yoars to mainstroam adoption and providing supporting capabiktes directly and through partners. BIAN is aso increasing membership

s than 7 years

and geographic scope with eflarts including a promvsing North Amesican nitiative that takes BIAN beyond

[ e Gartner identifies BIAN as 1 of

What to do next?

e e s s 8 disruptive factors for Banking

soktons. Evaluate all new projects aganst the BIAN model to identify gaps, synergies and

Ve w

prionites. -
+ Whan evelustig vendor-scpylied bank appicalons and senices, incude BIAN standards use and I ransformatlon
partcipation as one of your criteria, pving # a medium weighting (after basic soluton functionalty
and vendor viabiity)
 Weigh the benefits and costs of active based

in SOA
mnmumdnmmlmbmmmu
of vendor for your bank. BIAN participation can provide
wmm-nnmnm-mwnmumu

10 your bank
. mmmmsmmmmwmmﬂmmsmw This should
mwwumumu for guidng future

gaps and
o Ifusing or planning 10 use BIAN standards, lobby for BIAN or BIAN-approved organizatons to
provide BIAN certication for vendor solutions and developers.

Source Gartner: Transformational Disruptions in Banking by 2025 (August 2015)
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©» Abandoned vehicles on Morandi Brid er a section collapsed in August last year. The tragedy killed 43 people and left 600 homeless. Photograph:
AFP/Getty Images
The Morandi bridge tragedy killed 43 and left 600 homeless -
but also dealt a hammer blow to Italy’s engineering legacy
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BIAN Service Landscape

Party Data Mngmt.
Customer Profile

Information Provider Admin
Syndicate Mngmt.
Interbank Relationship Mngmt.

. Correspondant Bank Data Mngm

Product Service Agency
Product Broker Agreement

Information Provider Operation
Market Information Mngmt.
Financial Market Analysis
Financial Market Research
Quant Model

Market Data Switch Admin
Market Data Switch Ops
Financial Instr. Ref Data Mngmt.
Counterparty Administration
Public Reference Data Mngmt.
Location Data Mngmt.

Product Design

Product Deployment
Product Training

Product Quality Assurance
Discount Pricing

Product Directory

Special Pricing Conditions

Branch Location
Contact Center Mngmt.
Branch Network Mngmt.
E-Branch Mngmt.

Adv. Voice Services Mngmt.
ATM Network Mngmt.
Contact Center Operations
Branch Location Operations
Branch Operations

Prod. Inventory Item Mnd
Prad. Inventory Distribution
Card Terminal

d Terminal Operation

Party Authenti
Transaction Autho
Point of Service
Servicing Event History
Servicing Activity Analysis
Contact Routing

Contact Dialogue
Interactive Help

Contact Handler
Customer Workbench
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Customer Surveys

Prospect Campaign Execution

Party Lifecycle Mngmt.

Consumer Loan
Corporate Loan
Corporate Deposits
Corporate Lease
Merchandising Loan
Mortgage Loan

Trading Book Oversight
Trading Models

Dealer Workbench
Quote Mngmt.

Letter of Credit

Bank Guarantee

Trade Finance

Credit Mngmt.

Credit Facility

Project Finance

Limit & Exposure Mngmt.
Syndicated Loan

Cash Mngmt. & Account
Services

Direct Debit Mandate

acl/Opportu

Sales Plannin|
Underwriting
Commission
Commissiong
Product Matq

Ty
Product Expe P )

< <
>) _J ;) ',’,;;;;J

4 -
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ct Debit
que Lock Box
oring

porate Finance
A Advisory

Product Sales Supporc
Sales Product

Merchant Relations
Merchant Acquiring
Card Network Participant

Mutual Fund Admin.
Hedge Fund Admin.
Unit Trust Admin.

Corp. Tax Advisory
Public Offering
Private Placement

Customer
Customer Pro
Customer Agre|
Sales Product
Customer Acc
Customer Beh
Customer Cred
Account Recov|
Customer Even!

9w 4wold

Service Domain

Customer Reference Data Migmt Tryst Services

Customer Precedents
Customer Proposition

Servicing Issue
Customer Case Mngmt.
Case Root Cause Analysis
Customer Case

Card Case

Servicing Order
Payment Order
Servicing Mandate
Payment Initiation

Service Product

Financial Instrument Valuation

Cross Product rations

Payments Execution
Financial Message Analysis
Financial Gateway
Correspondent Bank
Cheque Processing
Central Cash Handling
ACH Fulfillment

Card eCommerce

Card Clearing

Card Financial Settlement

Collateral Allocation Mngmt,
Collateral Asset Admin.
Collections

Position Keeping
Reward Points Account
Accounts Receivable
Account Reconciliation
Counterparty Risk
Position Mngmt.

Fraud Detection
Transaction Engine
Product Combination
Customer Position
Fraud Case

Issued Device Admin

Issued Device Tracking
Disbursement

Open Item Mngmt.

Leasing Item Administration
Dunning

Customer Billing

Rewards Points Awards & Red.

Channel Activity Analysis
Channel Activity History
Card Transaction Switch
Delinquent Account
Card Collections
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Corporate Treasury Analysis
Corporate Treasury

Asset Securitization

Asset & Liability Mngmt.
Bank Portfolio Analysis

Bank Portfolio Administration
Stock Lending/Repos

Market Risk Models
Financial Inst. Valuation Models
Gap Analysis

Credit Risk Models

Liquidity Risk Models
Economic Capital

Business Risk Models
Customer Behavior Models
Fraud Models
Credit/Margin Management
Production Risk Models
Operational Risk Models
Contribution Models

Segment Direction
Product Portfolio
Customer Portfolic
Branch Portfolio
Channel Portfolio
Competitor Analysis
Market Research
Market Analysis
Contribution Analysis

Guideline Compliance
Regulatory Compliance
Compliance Reporting
Regulatory Reporting
Fraud/AML Resolution
Financial Accounting

IT Systems Direction

IT Stds & Guidelines
Systems Administration
Development Environment
System Development
Production Release

System Deployment
Systems Operations
Platform Operations
Systems Help Desk
Systems Assurance

Internal Network Operation

Legal Compliance

Internal Audit

Security Advisory

Security Assurance
Approved Supplier Directory
Procurement

Company Billing & Payments
Fixed Asset Register

Property Portfolio

Site Operations

Site Administration
Equipment Administration
Equipment Maintenance
utilities Administration
Building Maintenance

Organization Direction

Business Unit Financial
Analysis

Business Unit Financial
Operations

Business Unit Accounting

ess Unit Direction

Business Unit Management

Financial Statements
Financial Control

Financial Compliance
Enterprise Tax Administration

Human Resources Direction
Employee Assignment
Employee Data Management
Employee/Contractor Contract
Employee Certification
Employee Evaluation
Employee Payroll and Incentives
Travel and Expenses

Employee Access

Employee Benefits

Workforce Training
Recruitment

Mngmt. Manual
Intellectual Property Portfolio
Knowledge Exchange

Corporate Communications
Corporate Alliance/Stakeholder
Corporate Relationship
Regulatory and Legal Authority
Investor Relations

Corporate Strategy
Corporate Policies

Product & Services Direction
Business Architecture
Continuity Planning

Document Services
Archive Services
Correspondence
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Business Direction Management

Finance and Risk Management

Group Treasury

Market Risk

Credit Risk

Regularity Compliance

Credit/Margin o
Management

Gap Analysis off

C Credit Management @

Regularity & Legal
Euthority ‘@)

C Counterparty Risk dﬁ)

Regularity
Compliance

Enalysis
Bank Portiolio

Bank Portfolio

A.lll.lzals

Position Management

Human Resources g
Direction ©

IT Systems Direction ]

Asset & Liability g
Management

Property Portfolic

Corporate Services

Legal Compliance «fl
Internal Audit ]

Security Advisory dfl

Security Assurance f

Security Assurance cfl

|

C Asset Securization dﬂ)

C Economical Capital :@)

Timit & Exposure Fraud/AML )
Administration Manad Resolution

( Regularity Reporting «fl

Guideline
Compliance &
Compliance

Reporting &

BIAN

M4 Value Chain V8.0

Corporate Direction Financial Control Operational Risk
Company Billing &
( savestor metations )| | Corporate poticies ) BRI
N - N Approved Supplier
C Corporate @ C oo Tl BT ategy @ Financial Compliance dff S ieact ofl
Corporate ) Organization ) C Fi o fﬂ) C Rk @ C pr”;ﬂ;:’,‘,m"‘ ﬂ)
Alliance/Stake Holder Direction
C‘ Corporate @ C Product & Services @
Di

Operations

Products

Clearing and settlement (Payments)

Setflement Obligation
Management

Order Kllocation  dfl

Comespondent Bank .
Data Management
Counterpar
Administration

Resource Management

Unit Management

Business Unit & Business Unit A
Direction Financial Operations
Business Unit Business Unit o

Management Accounting

Business Unit
Financial Analysis "

!I

Human Resources

Recruitment

|

Employes Payroll & 3
Incentives

Employee
R ol ( Employee Benefits é)
Employee

( EeaS gﬁ) C Worldorce Training é)
Employee
Compiyoe, 4 Travel & Expenses ]

I[

Employee/Contractor
e e
Employee Dafa g
TR

Platform Operations

C Systems Assurance :ﬁ)

—~

Internal Network :@)
Operation
C Platform Operations ;@)

C System Deployment :ﬁ)
C Systems Operations .ﬂD

~

Systems Help Desk ;@)

Buildings & Equipment

C Fixed Asset Register J‘D C
- e

Utilities )

Site
Operations “ﬂ)

A

Equipment
Eaministration . Site Administration
Equipment o Building )
Maintenance Maintenance

Correspondent Bank il

2
B

Card eCommerce ofl
Gateway (operation)
Card Financial )
Settlement

Cheque Processing il
ACH Fulfillment
Transaction Engine fl
Payment Order  dfl
Payment Execution fl

Card Clearing  «fl

Costomers
Party Reference

Market Operations

Market Trading

C

C Credit Risk o
Operations

‘Traded Position )
Management

( Quote Management cfl )

B

Trade Confirmation %
Matching

Securities Fails
( hrocesemg ~_)

C Market Order c@)

C Market Making n@)

Securities Delivery &
Receipt Management
Trade/Price P
Reporting

Financial Instrument ol
Valuation

Market Order )
Execution

( Program Trading dfl )

C Corporate Events @

C Dealer Workbench @

( stockLending/Repos dfl )

Investment Products

ECM/DCM ofl

Unit Trust ol
Administration

( Private Placement df

Custody, Collateral & Documents

Custody &
Edministration

Collateral Allocation )
gement

i
i

Collateral Asset o
Administration

Account Recovery il

Collections
Document Services dfl

Archive Services  dff

Public Offering  f

Hedge Fund &
Administration

Mutual Fand )
Administration

( c ufl

Customer Reference )
Data Management

Location Data )
Management

Investment Services

eTrading Workbench f

Investment Portfolio )
Planning

Advisory Sexrvices

( M&HA Rdvisory  dfi)
( Corporate Finance «fl)

( Tax Advisory ))

onsumer sory g
Services ©

Analysis

Management
Relationship Management
Cusfomer Relationship_g

Management

Loans & Deposits

Corporate Loan

Trade Banking

( Consumer Loan )
( Mortgage Loan  «fl)

C Trade Finance .fn)

C Letter of Credit n“D

Bank Guarantee  dff

Bank Drafts & o
Travelers Checks

Customer Behavioral )
Insights
Customer Credit )
Rating

Accounting Services

( Corporate Lease il )

Teasingltem o

( Merchandising Loan «fl)
( Leasing ofl)

Customer Position
Accounts Receivable il

Financial Accounting

|

Reward Points o
Account

Commissions

Fraud Evaluation dff

Eccount
Reconciliation

Administration
Position Keeping ol c“:l;';‘“‘d;" Tax g
Handling C Syndicate Loan @ ( Deposit Account @

C Fiduciary Agreement n@)

( Savings Account u@)

C Underwriting @

Corporate Banking

Corporate Current
Account

C Direct Debit Mandate :m)

Cash Management &
Account Services

( Direct Debit o)

Cmmr )

( Cheque Lock Box n@)

(- ==

C Credit Facility .ﬁ)

C Factoring n@)

Cards

Operational Services

Customer Billing  dfl

Disbursement o]

|

Card Collections  «f

||
E

Product Combination ¢

Points Awards &

L

( Credit/Charge Card «f)
Card Authorization
( Card Capture  fl)

( Project Finance  dfl )

Sales Product g
Agreement
Customer Product/ _g
Service Eligibilif
Customer Precedents «fl
Customer Proposition dfl

Tustomer 6
Event Histo: ¢

Sales

Cusfomer Campaign _j
Execution

Lead/Opportunity g
Ma: t ¢

ofl

Card Network o
Participant Facili

Merchant Acquiring _p
( Facility )

Redemption Card Billing 5
= & Payments
Issued Device

Do) = Administration 4

Open Item & Tssued Device o
Management Trackin,

Delinguent Account _g Card Transaction _g
H. Switch

External Agency

Interbank Relationship
nagement Ag

i

Correspondent Bank
e e

Syndicate "
Management

Product Service o
ge

i

Product Broker of
eement

Sub Custodian g
Agreement
Commission m
Agreement
Contractor/Supplier
ment ‘

Consumer Banking

C Current Account ﬁ)

( Trust Services :@)

( Brokered Product ))

( Payment Initiation off )

C Service Product c@)

C Currency Exchange n@)

Sales Product ol

nagement

Execution
Party Lifecycle
Management

Product Sales Support of

Product Expert Sales g
Support

Product Matching

Customer Offer  dff

Special Pricing 3
Conditions

Customer Oxders

Servicing Mandate
Servicing Order ol

Customer Case )
Management

Customer Case

Card Case afl

Fraud Diagnosis  dfl

annel
Information Providers
Public Reference
Data Management
Financial Instrament P
Reference Data Managemell
Financial Market
Research
Financial
Market An: sis
Viarket 'ormation T
Management
Market Data )
Switch Operation
Information Provider o
Opertion

Cross Channel

Customer Workbench dfl

Contact Handler  «ff

Contact Routing  of

Contact Dialogue o

Customer Profile  «fl
Party Authentication df

Customer Access i)
Entitlement
Transaction )
Authorization
Channel Activity
History

Channel Specific
ATM Network
Operations
Branch Location I
Operations
Advanced Voice f
Services Operations

E-Branch Operations f}

Financial Gateway dfl
Card Terminal

Administration

Card f
Terminal Operation

Servicing
Contact Center &
Operations

Point of Service ol
Interactive Help  «

Servicing Issue  dfl
Servicing Event 5
Histo!
Distribution
Product Inventory
Distribution

Branch Currency g
Distribution

Correspondence

Business Development

ting & Devel it

Channel Management

IP & Knowledge Models & Analytics

Solution Development

Contribution Models.

Customer Behavior o8
Models

( Credit Risk Models @

Tntellectual Property g
Portfolio -
( Management Manual ufl)

( Business Architecture dﬁ)

( Knowledge Exchange .;E) ( Fraud Models :EE)

( Quant Model ﬁ) LSLTEn L )

& Guidelines ¢

Product Management

C Market Research :Eﬁ)

C Channel Portfolio @

C

Market Analysis ncﬁ)

( Product Portfolio uEﬁ) ( P"‘ﬁm

Trading Models

Financial Instrument _;
Valuation Models

( Market Risk Models «f)

Systems m
Administration

Development g5
Environment

System Development cifl )

(e

C

i

Competitor Analysis :tl:l)

Product Training

( Product Design )

Branch Portfolio

Contact Center o
Management

Management
Management

Branch Location g
Management

Production Release :@l by
Analysis

Customer Campaign g Servicing Activity Rdvanced Voice o
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